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A NOTE FROM OUR CEO

Thank you for your interest in lululemon’s Global Wellbeing Report.
This is our first annual survey about wellbeing, which is intended to provide valuable insights across physical, mental, and social dimensions.

There is little doubt that the challenges of the last year have taken a toll on people’s psyches and underscored the importance of our
collective health and wellbeing. And while many of us often say “everything is fine,” it's clear that we would all benefit from raising the bar for

what it means to truly be well.

The path to feeling good mentally and physically is easier when you have access to the right tools, support, and resources. That's why
lululemon is on a mission to disrupt inequity in wellbeing through movement, mindfulness, and connection. To make headway in our
endeavor and gain a better understanding of where to focus our efforts, we explored the drivers and barriers to being well and used the

findings to establish a worldwide benchmark.

We discovered that optimism for the future is lagging and the youngest members of society are struggling the most. In addition, the biggest
barriers to wellbeing encompass many aspects of our daily lives — COVID-19, stress, and lack of time, money, and support. And while the

report indicates a critical need for improvement, it also shows us an actionable path forward to foster greater wellbeing.

lululemon believes everyone has the right to be well. As we work to accelerate positive change that supports the wellbeing of our guests,
employees, and the communities we serve, this report will play a crucial role in shaping our path forward, together.

Calvin McDonald

Chief Executive Officer
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Methodology

lululemon commissioned an online survey
managed by Edelman Data & Intelligence (DxI)
which fielded in 10 countries between
November 13 - December 1, 2020.

10,000 respondents in total:
n=1,000 per country; general population, ages 18+.

Not all percentages sum to 100% due to rounding.

Please note that research is not necessarily predictive of future outcomes
and captures opinions for a point in time. All sample surveys and polls
may be subject to other sources of error, including, but not limited to
coverage error and measurement error. Statistical margins of error are
not applicable to online nonprobability sampling polls.

® Canada

® United States

United Kingdom @
France @

® Germany

® Japan

South Korea ®

China @

Singapore @

Australia @
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Defining Wellbeing

What wellbeing means to different people can vary. For some, it
encompasses the holistic idea of mind, body, and soul. For
others, it could center around other factors, like having a sense
of community or living in an inviting physical environment.

For the purposes of this research, “wellbeing” is defined by three
core elements. The balance of these three elements makes up
the core of being well and feeling your best.

A Physical wellbeing
|\

Feeling in good enough physical health to perform the
physical activities | want or need to do

m7 Mental wellbeing
UL

Feeling self-aware, emotionally balanced, and like | am
moving in the right direction of leading a fulfilling life

f\3 Social wellbeing

Feeling close to others and part of a supportive community

2021 Global Wellbeing Index
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The state of global
wellbeing exposes the
paradox of people saying
they feel “fine.” N %

)
.




Global wellbeing is moderate.

WEAK MODERATE STRONG

GLOBAL _
WELLBEING INDEX T — 6b

I_’,:gv PHYSICAL 6 6

72( MENTAL 6‘/
63

Q1/Q2/Q3. Now we'd like for you to tell us how you think you are doing on each of these elements that allow you to feel your best. Please don't think about comparing yourself to others, but instead think about your own personal feeling of ‘best. For each element
below, please tell us how you feel you are doing on a scale of 1to 9, where 1 means feeling your absolute worst in this area and 9 means you're feeling your absolute best in this area. [1] Physical wellbeing: feeling in good enough physical health to perform the
physical activities | want or need to do. [2] Mental wellbeing: feeling self-aware, emotionally balanced, and like | am moving in the right direction of leading a fulfilling life. [3] Social wellbeing: feeling close to others and part of a supportive community.
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But only 29% indicate strong wellbeing across all three dimensions.

% indicate strong
wellbeing across all
three dimensions of

overall wellbeing

Rated top 3 box (7-9) on a 9-point scale of wellbeing

Q1/Q2/Q3. Now we'd like for you to tell us how you think you are doing on each of these elements that allow you to feel your best. Please don't think about comparing yourself to others, but instead think about your own personal feeling of ‘best. For each element
below, please tell us how you feel you are doing on a scale of 1to 9, where 1 means feeling your absolute worst in this area and 9 means you're feeling your absolute best in this area. [1] Physical wellbeing: feeling in good enough physical health to perform the
physical activities | want or need to do. [2] Mental wellbeing: feeling self-aware, emotionally balanced, and like | am moving in the right direction of leading a fulfilling life. [3] Social wellbeing: feeling close to others and part of a supportive community.
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The top drivers of overall wellbeing show an urgency to improve.

i
52

Top drivers of | consider myself to be in
. good physical health
overall wellbeing

| am able to manage stress effectively 7%

| feel like | have enough energy
to be able to accomplish the 19%
things | need to do every day

| feel confident in myself 19%
most of the time °

| have a good work/school/ 18
home life balance

| feel like I am in a good place when
it comes to personal finances

i
52

| usually get enough sleep 200
to feel well rested £\ /0

SW1/GR1/CO1. Please let us know whether you agree or disagree with the following statements. [5-pt scale: 5 = Strongly agree; 1 = Strongly disagree]

2021 Global Wellbeing Index
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Optimism for the fu
Is on the decline.




Optimism for the future has fallen 19 points.

[l Optimistic
Il Neutral/Unsure

B Pessimistic 5 9 O/O

felt optimistic
about the future
a year ago

How | felt How | feel
about the future about the future
a year ago now

SOC6. People have different feelings about the future at different times in their lives. Please tell us how you felt about the future a year ago and how you feel about it now. Please select one item per row.

40%

feel optimistic
about the future
now
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As optimism declines, there is an increased focus on wellbeing.

51%
48%

% who expect to
increase focus on
each in the next year

41%

Physical wellbeing Mental wellbeing Social wellbeing

2021 Global Wellbeing Index
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DI2. Thinking again about these different elements, please tell us how focused you expect to be on each of these elements, physical wellbeing, mental wellbeing, and social wellbeing, one year from now when compared to now.




A range of challenges must be addressed in the pursuit of being well.

307

face barriers that impact
their physical, social, or
mental wellbeing.

COVID-19 Time / personal Lack of Limited personal Health Stress Limited access
responsibilities money support network conditions to resources

SW2. Some people may feel held back from achieving physical wellbeing. We'd like to know which, if any, of the items below hold you back from physical wellbeing. Please select all that apply.
GR2. Some people may feel held back from achieving mental wellbeing. We'd like to know which, if any, of the items below hold you back from mental wellbeing. Please select all that apply
CO2. Some people may feel as if they do not feel close to others or are not part of a supportive community. We'd like to know which, if any, of the items below hold you back from social wellbeing. Please select all that apply.

% identify issue as
holding them back
from physical, mental
or social wellbeing

Lack of
knowledge

Limited space
athome
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Gen Z has the lowest
wellbeing among generat



Gen Z wellbeing lags all other generations.

WEAK MODERATE STRONG
Wellbeing ncee  TRSEAE 62
MILLENNIALS 65
GEN X 54
BOOMERS 68
MATURE

Q1/Q2/Q3. Now we'd like for you to tell us how you think you are doing on each of these elements that allow you to feel your best. Please don't think about comparing yourself to others, but instead think about your own personal feeling of ‘best. For each element
below, please tell us how you feel you are doing on a scale of 1to 9, where 1 means feeling your absolute worst in this area and 9 means you're feeling your absolute best in this area. [1] Physical wellbeing: feeling in good enough physical health to perform the
physical activities | want or need to do. [2] Mental wellbeing: feeling self-aware, emotionally balanced, and like | am moving in the right direction of leading a fulfilling life. [3] Social wellbeing: feeling close to others and part of a supportive community.
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Gen Z has had the most difficulty coping with COVID-19.

Coping throughout COVID-19

Difficulty Coping Coping
coping fairly well very well
- G D
Millennials 24% 49% 26%
Gen X 24% 50% 26%

Boomers

Mature 3
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SOC3. Please think about any personal goals you had for yourself before COVID-19. How, if at all, have your goals been affected by the COVID-19 pandemic? Please select all that apply. 15

SOC4. Thinking about your overall wellbeing, how do you feel you have been coping throughout COVID-19?



Younger generations are less likely to have
engaged in key coping activities COVID-19 coping strategies
(i.e, those most strongly associated with

coping very well throughout COVID-19). % engaged in each activity to help

cope with the COVID-19 pandemic

Getting Eating Connecting with people | Being Spending
enough sleep healthy food care about physically active time outdoors

SOC3. Please think about any personal goals you had for yourself before COVID-19. How, if at all, have your goals been affected by the COVID-19 pandemic? Please select all that apply.
SOC4. Thinking about your overall wellbeing, how do you feel you have been coping throughout COVID-19?

2021 Global Wellbeing Index
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Gen Z is the
generation most
focused on, and

impacted by,
social issues.

PR
1N 4

Gen Zs (23%)

are deeply affected by

issues like COVID-19,

racial injustice, and/or

other social issues,

acting as a barrier to

their mental wellbeing.

Base: All countries except China and Singapore (n=8,000)
SOC2. Among the societal, political, and environmental issues listed below, which issues are you most interested in?
GR2. Some people may feel held back from achieving mental wellbeing. We'd like to know which, if any, of the items below hold you back from mental wellbeing. Please select all that apply

Q O QO QO

N

O

Ol

2

GEN Z

COVID-19
pandemic

Climate
Change

Women's

Rights

Racial
Injustice

Black Lives
Matter

MILLENNIALS

COVID-19
pandemic

Climate
Change

Unemployment

Women’s
Rights

GEN X

COVID-19
pandemic

Climate
Change

Unemployment

Income
Gap

BOOMERS

COVID-19
pandemic

Climate
Change

Income
Inequality

Political
elections /
platforms

Key Issues

MATURE

COVID-19
pandemic

Climate

Change

Political
elections /
platforms

Homelessness

2021 Global Wellbeing Index
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Gen Z faces the most barriers to their overall wellbeing, including
stress, and a lack of time, money, knowledge, and resources.

% identify issue as holding them back
from physical, mental or social wellbeing

Health conditions Stress Limited accessto  Lack of knowledge  Limited space at

COVID-19 Time/personal Lack of money Limited personal
responsibilities support network resources home

SW2. Some people may feel held back from achieving physical wellbeing. We'd like to know which, if any, of the items below hold you back from physical wellbeing. Please select all that apply.
GR2. Some people may feel held back from achieving mental wellbeing. We'd like to know which, if any, of the items below hold you back from mental wellbeing. Please select all that apply
CO2. Some people may feel as if they do not feel close to others or are not part of a supportive community. We'd like to know which, if any, of the items below hold you back from social wellbeing. Please select all that apply.

2021 Global Wellbeing Index
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Gen Z faces the most barriers to their overall wellbeing, including
stress, and a lack of time, money, knowledge, and resources.

% face barriers that impact
their physical, social, or
mental wellbeing

Gen Z Millennials Gen X Boomers Mature

2021 Global Wellbeing Index
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SW2. Some people may feel held back from achieving physical wellbeing. We'd like to know which, if any, of the items below hold you back from physical wellbeing. Please select all that apply.
GR2. Some people may feel held back from achieving mental wellbeing. We'd like to know which, if any, of the items below hold you back from mental wellbeing. Please select all that apply
CO2. Some people may feel as if they do not feel close to others or are not part of a supportive community. We'd like to know which, if any, of the items below hold you back from social wellbeing. Please select all that apply.
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The generation impact is acute in the US, where Gen Z report the lowest
Index score and wellbeing across the three dimensions.

Total
Wellbeing
Index
among
GenZ

‘ WEAK MODERATE

ORI 7D
I

() mavce . o
I

(+ )
g
@ AUSTRALIA 63

€ NGAPORE 62
|

[ ) GERMANY 59

|

[ ) JUAPAN 59

N 2
* UNITED KINGDOM 58

VN __
() SOUTH KOREA 57
|
CS  UNITED STATES 56
T

STRONG

Q1/Q2/Q3. For each element below, please tell us how you feel you are doing on a scale of 1to 9, where 1 means you're feeling your absolute worst in this area and 9 means you're feeling your absolute best in this area.

GR1. Please let us know whether you agree or disagree with the following statements: | am proactive about my mental wellbeing and personal development

Gen Z wellbeing
across all three
dimensions - physical,
mental and social

2021 Global Wellbeing Index
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A holistic approach and:
mindset catalyze strong
wellbeing and optimism:
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Those coping very well
through COVID-19 are
more likely to support their
wellbeing by focusing on
the basics: sleep, healthy
eating, connections,
physical activity, and

time outdoors. el seive

Getting enough sleep

Eating healthy food

Connecting with people | care about

% engaged in each activity to help Spending time outdoors

cope with the COVID-19 pandemic

Il Coping very well
[l Difficulty coping

SOCE: When it comes to coping with the COVID-19 pandemic, what types of things have you been doing to help you cope?

% pt difference between
coping very well and

43%

difficulty coping

+12
+13
+8
+14
+8
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Focusing on key physical and mental elements drives wellbeing.

Top 5
drivers of
wellbeing

| consider myself to be in good physical health

| am able to manage stress effectively

| feel like | have enough energy to be able to accomplish the things | need to do every day

| feel confident in myself most of the time

| have a good work/school/home life balance

SW1/GR1/CO1. Please let us know whether you agree or disagree with the following statements. [5-pt scale: 5 = Strongly agree; 1 = Strongly disagree]

2021 Global Wellbeing Index
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And drivers of physical, mental and social wellbeing are interconnected;

making strides in one area benefits others.

PHYSICAL MENTAL

| have a good work/school/home life balance | have a good work/school/home life balance

| am able to manage stress effectively

| feel like | have enough energy to be able to | feel like | have enough energy to be able to
accomplish the things | need to do every day accomplish the things | need to do every day

| feel confident in myself most of the time

| feel like | am in a good place when it

comes to personal finances

SW1/GR1/CO1. Please let us know whether you agree or disagree with the following statements. [5-pt scale: 5 = Strongly agree; 1 = Strongly disagree]

SOCIAL

| have a good work/school/home life balance

| am able to manage stress effectively

| feel confident in myself most of the time

| feel like | am in a good place when it
comes to personal finances

2021 Global Wellbeing Index
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A proactive mindset is closely connected
to wellbeing and its key drivers.

WEAK MODERATE STRONG

Total

Index

+20

NOT PROACTIVE

Those who are proactive are more likely to feel
they’re in good physical health and able to manage
stress (the top 2 drivers of overall wellbeing).

% strongly agree

[l Proactive
Il Not proactive

% pt difference
between proactive
and not proactive

| consider myself | am able to

to be in good manage stress

physical health effectively
+17 +16

25% 24%

Q1/Q2/Q3. For each element below, please tell us how you feel you are doing on a scale of 1to 9, where 1 means you're feeling your absolute worst in this area and 9 means you're feeling your absolute best in this area.

GR1. Please let us know whether you agree or disagree with the following statements: | am proactive about my mental wellbeing and personal development

2021 Global Wellbeing Index
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Proactivity is also connected to optimism for the future.

Optimism
towards the
future
% pt difference
between proactive
and not proactive
+31
[l Proactive

B Not proactive

SOC6. People have different feelings about the future at different times in their lives. Please tell us how you felt about the future a year ago and how you feel about it now. Please select one item per row.

2021 Global Wellbeing Index
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China bears out the benefits of being proactive, with the highest

wellbeing index globally.

Not proactive Neutral

Proactivity,
by market:

£ Hh@

& (B

A

N A

v

CHINA

SINGAPORE

CANADA

US

AUSTRALIA

UK

GERMANY

FRANCE

SOUTH KOREA

JAPAN

3%

6%

1%

1%

12%

4%

0%

10%

4%

20%

28%

26%

27%

30%

34%

39%

42%

42%

52%

% agree

/8%

66%

63%

62%

58%

52%

51%

48%

Total Wellbeing Index

China 79
Global average 65

% indicate strong
wellbeing across all
three dimensions of

overall wellbeing

GLOBAL
AVERAGE
29%

\ /

Q1/Q2/Q3. For each element below, please tell us how you feel you are doing on a scale of 1to 9, where 1 means you're feeling your absolute worst in this area and 9 means you're feeling your absolute best in this area.
GR. Please let us know whether you agree or disagree with the following statements: | am proactive about my mental wellbeing and personal development

2021 Global Wellbeing Index
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Employers must do
to support being w




Those who are employed have higher wellbeing
than the unemployed population.

WEAK MODERATE STRONG

Total

Wellbeing Index EMPLOYED

UNEMPLOYED

Base: Retired (1849), Employed (56883), Students (458), Unemployed (739)
Q1/Q2/Q3. Now we'd like for you to tell us how you think you are doing on each of these elements that allow you to feel your best. Please don't think about comparing yourself to others, but instead think about your own personal feeling of ‘best. For each element

below, please tell us how you feel you are doing on a scale of 1to 9, where 1 means feeling your absolute worst in this area and 9 means you're feeling your absolute best in this area. [1] Physical wellbeing: feeling in good enough physical health to perform the
physical activities | want or need to do. [2] Mental wellbeing: feeling self-aware, emotionally balanced, and like | am moving in the right direction of leading a fulfilling life. [3] Social wellbeing: feeling close to others and part of a supportive community.
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Time pressures present the largest barrier to wellbeing among the
employed population. Stress is also amplified among those employed.

% pt dn‘ferencg from total +8 +5
global population

% identify issue as
holding them back
from physical, mental
or social wellbeing

Time / personal COVID-19 Lack of Limited personal Health Stress
responsibilities money support network conditions

Base: Employed (5883)

SW2. Some people may feel held back from achieving physical wellbeing. We'd like to know which, if any, of the items below hold you back from physical wellbeing. Please select all that apply.
GR2. Some people may feel held back from achieving mental wellbeing. We'd like to know which, if any, of the items below hold you back from mental wellbeing. Please select all that apply.

Limited access
to resources

Lack of
knowledge

Limited space
at home

2021 Global Wellbeing Index
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There is opportunity for employers to offer more resources to
support their staff’'s wellbeing.

% strongly agree

My employment | work in a | find personal | have a My employer
is stable safe and satisfaction positive offers resources
supportive in what | do work culture that support my
environment for work overall wellbeing

Base: Employed (5883)

ADD. Thinking about your personal finances, personal environment (meaning your home or the environment where you spend most of your time), and, if you're currently working, your job or occupation, please let us know whether you agree or disagree with the

following statements. [5-pt scale: 5 = Strongly agree; 1 = Strongly disagree]

2021 Global Wellbeing Index
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The need for greater employer support is illustrated in Japan, where
work/life balance is weakest.

’ Spotlight on Japan: Wellbeing Index of 60 is the weakest globally; only 21% indicate strong wellbeing across all three dimensions

% strongly agree

B Japan

Good work/school/
home life balance:

Japan 4%

Global average 18%

% strongly agree Y 7

3
©
<

D

My employment | work in a | find personal | have a My employer g
is stable safe and satisfaction positive offers resources 2
supportive in what | do work culture that support my . =
. . [e]
environment for work overall wellbeing % o
e
Base: Japan, Employed (426)
ADD. Thinking about your personal finances, personal environment (meaning your home or the environment where you spend most of your time), and, if you're currently working, your job or occupation, please let us know whether you agree or disagree with the 32

following statements. [5-pt scale: 5 = Strongly agree; 1 = Strongly disagree]



There is a close connection between a positive work

environment and future optimism.

% strongly agree

Il Optimistic about the future
[l Pessimistic about the future

Base: Employed (5883)

| work in a safe and
supportive environment

| have a positive work culture

My employment is stable

| find personal satisfaction
in what | do for work

My employer offers resources that
support my overall wellbeing

36%

16%

33%

%

2021 Global Wellbeing Index

SW1/GR1/CO1. Please let us know whether you agree or disagree with the following statements. [5-pt scale: 5 = Strongly agree; 1 = Strongly disagree]
ADD1. Thinking about your personal finances, personal environment (meaning your home or the environment where you spend most of your time), and, if you're currently working, your job or occupation, please let us know whether you agree or disagree with the

following statements. [5-pt scale: 5 = Strongly agree; 1 = Strongly disagree]

+20

+17

+19

+15

+15

% pt difference
between optimistic and
pessimistic

lululemon

w
W



Country Highlights



Global Wellbeing Index Snapshot

WEAK MODERATE STRONG

GLOBAL WELLBEING INDEX 65

PHYSICAL

MENTAL

—~——

29% indicate strong wellbeing across all
© three dimensions of overall wellbeing

Overall Wellbeing: Key demographics
GENDER AGE

Men 67 GenZ 62
Women 64 Millennial 65
Gen X 64
Boomer 68
Mature 71

Q1/Q2/Q3/SW1/SW2/GR1/GR2/CO1/C0O2/ADD1/SOC6

Performance against key drivers of wellbeing

% strongly agree

| consider myself to be A
in good physical health 01 15/0

| am able to manage
M 02 R

stress effectively

| feel like | have enough energy

to be able to accomplish the [ @] 19%
things | need to do every day

| feel confident in myself a
most of the time 04 19 /O

| have a good work/school/ @
home life balance 05 18%

| feel like  amin a
good place when it comes m 15%

to personal finances

| usually get enough sleep .
to feel well rested 07 20%

| feel like 'am in o
tune with my emotions m 19/"
| am on track to meet o
my financial goals m 15%

| feel comfortable in my home 40%

Barriers to wellbeing

o
N N
o (A
5
Q&

Q\Q &Q
9 &
S B
&
<
\k
(%]

Optimism about the future

How | feel
about the future
now

How | felt
about the future
a year ago

59%
40%

2021 Global Wellbeing Index
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Total Wellbeing Index

‘ WEAK MODERATE STRONG

a

' ' FRANCE 67
LQ/ SINGAPORE 66

£ S Unep sTaTes 65
‘*’ CANADA 65

@ AUSTRALIA 65
. GERMANY 63

N
* UNITED KINGDOM 62
2 5

PR
¥ SOUTH KOREA 62

.f\» JAPAN 60
|

Q1/Q2/Q3. Now we'd like for you to tell us how you think you are doing on each of these elements that allow you to feel your best. Please don't think about comparing yourself to others, but instead think about your own personal feeling of ‘best. For each element
below, please tell us how you feel you are doing on a scale of 1to 9, where 1 means feeling your absolute worst in this area and 9 means you're feeling your absolute best in this area. [1] Physical wellbeing: feeling in good enough physical health to perform the
physical activities | want or need to do. [2] Mental wellbeing: feeling self-aware, emotionally balanced, and like | am moving in the right direction of leading a fulfilling life. [3] Social wellbeing: feeling close to others and part of a supportive community.

2021 Global Wellbeing Index
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Wellbeing Index Snapshot: US

WEAK MODERATE STRONG
TOTAL WELLBEING 65
PHYSICAL 67
MENTAL 68

—~——

30% indicate strong wellbeing across all
© three dimensions of overall wellbeing

Overall Wellbeing: Key demographics
GENDER AGE

Men 68 Gen Z 56
Women 63 Millennial 67
Gen X 63
Boomer 68
Mature 77

Q1/Q2/Q3/SW1/SW2/GR1/GR2/CO1/CO2/ADD1/SOC6

B us

Performance against key drivers of wellbeing Barriers to wellbeing

Ml us % strongly agree

| consider myself to be °
in good physical health - 21 A

N3 3 3
| am able to manage o
stress effectively - 18/0
| feel confident in myself o
most of the time - 27% Q & ® ) .
K\ R S
O & & <
| usually get enough sleep o L L
to feel well rested - 27% SR & Q)\‘\Q’
N
N\
| feel like | have enough energy A
to be able to accomplish the - o
things | need to do every day 26 %
Optimism about the future W us

| have a good work/school/ o
home life balance - 23%
| am proactive about
my mental wellbeing & - o
personal development 25 %
Growing up in my household,
mental wellbeing was - o,
acknowledged 17%
| feel comfortable 67%
o vore [ 7% °

| feel like  am in a

good place when it comes - o
to personal finances 20 %

How | feel
about the future
now

How | felt
about the future
a year ago

45%

40%

2021 Global Wellbeing Index
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Wellbeing Index Snapshot: Canada (sk)

Performance against key drivers of wellbeing Barriers to wellbeing _JEiEek
WEAK MODERATE STRONG [l Canada % strongly agree
TOTAL WELLBEING 65 | feel confident in myself 32
o
most of the time 23% 3
N N
. Lo To) N
PHYSICAL 66 | feel like | have enough energy <l < N
to be able to accomplish the - 230/ ~
things | need to do every day ©
MENTAL 67 | consider myself to be o
in good physical health - 15% Q/,\q S & &
Q\ @ Q
3 ® N
I d work/school/ M i
ave a good work/schoo J S
home life balance - 22% N \3@?}

<&
- | am able to manage °

stress effectively

| am on track to meet °
my financial goals - 15%
Overall Wellbeing: Key demographics | feel like | am in a

good place when it comes - o
GENDER AGE to personal finances 17%

| usually get enough sleep °
to feel well rested - 22% How | felt

about the future

28% indicate strong wellbeing across all

three dimensions of overall wellbeing Optimism about the future [l Canada

How | feel
about the future

| make sure to dedicate ayear ago now
Men 67 Gen Z 63 time for regular self-care - 23% 65%
Women 63 Millennial 62
Gen X 62 Growing up in my household, 39%
mental wellbeing was - o
Boomer 68 acknowledged 14% 40%
Mature 75

Q1/Q2/Q3/SW1/SW2/GR1/GR2/CO1/CO2/ADD1/SOC6

2021 Global Wellbeing Index
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Wellbeing Index Snapshot: UK

WEAK MODERATE STRONG
TOTAL WELLBEING 62
PHYSICAL 63
MENTAL 65

—~——

23% indicate strong wellbeing across all
© three dimensions of overall wellbeing

Overall Wellbeing: Key demographics
GENDER AGE

Men 65 GenZ 58
Women 60 Millennial 60
Gen X 59
Boomer 66
Mature 74

Q1/Q2/Q3/SW1/SW2/GR1/GR2/CO1/CO2/ADD1/SOC6

Performance against key drivers of wellbeing
B u

| am able to manage °
stress effectively - 19/0
| feel confident in myself o
most of the time - 20 7o
| consider myself to be o
in good physical health - 13/0
| feel like | have enough energy
to be able to accomplish the - (<)
things | need to do every day 20 %
| have a good work/school/ °
home life balance - 20/0
| usually get enough sleep
to feel well rested - 20%
| feel like  amin a
good place when it comes - o
to personal finances 19 %
| feel comfortable in my home _ 46%
| feel like I am in tune o
with my emotions - 20/0
| am on track to meet o
my financial goals - 18/0

Barriers to wellbeing W UK
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d E
e
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Optimism about the future W UK
How | felt How | feel
about the future about the future g
a year ago now e
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Wellbeing Index Snapshot: Australia

WEAK MODERATE STRONG
TOTAL WELLBEING 65
PHYSICAL 64
MENTAL 68

—~——

26% indicate strong wellbeing across all
© three dimensions of overall wellbeing

Overall Wellbeing: Key demographics
GENDER AGE

Men 66 GenZ 63
Women 64 Millennial 63
Gen X 65
Boomer 66
Mature 73

Q1/Q2/Q3/SW1/SW2/GR1/GR2/CO1/CO2/ADD1/SOC6

Performance against key drivers of wellbeing

B Australia

| feel confident in myself °
most of the time - 20 7o
| consider myself to be °
in good physical health - 15%
| have a good work/school/ o
home life balance - 21 A
| am able to manage °
stress effectively - 19/0
| feel like  amin a
good place when it comes - o
to personal finances 17%
| feel like | am in tune o
with my emotions - 21 %o
| feel like | have enough energy
to be able to accomplish the - o
things | need to do every day 20 %
| usually get enough sleep
to feel well rested - 18%

| am proactive about

my mental wellbeing and o
personal development 16 %

| am on track to meet o
my financial goals - 16/0

% strongly agree

Barriers to wellbeing

Y o
3 NG
1 Nl B E
~ < @) %
~ ™
&) S &)
S O A
& & W©
\ S Q
O Q& O
O @)
N L
\&
(%]
<&

Optimism about the future

62%

How | felt
about the future
a year ago

B Australia

B Australia

How | feel
about the future
now

47%

FLZ
@
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Wellbeing Index Snapshot: France ‘ ’

Performance against key drivers of wellbeing Barriers to wellbeing _ s
WEAK MODERATE STRONG M France % strongly agree
TOTAL WELLBEING 67 | consider myself to be o
in good physical health - 15% ?\1\0
0 N NS 52
PHYSICAL 67 | feel like | am in tune & :Q,’) ;?) 2 o
with my emotions - 12% % % BN a2
N 9 g
MENTAL 68 | am able to manage - 15% . « . .
i N Q S\ S )
stress effectively (<) A\Q/ Q}\@ < & -6\\&\@ é}\-QO(\ \§\°® @@&) %&@% %Q@O
Q) > '\ o 3
| feel like | have enough energy O o«’\o Q(\% \Qoo O@% N %O(@
to be able to accomplish the - 19% K & & & \l_OK Q@
things | need to do every day © © e,\ e OOQ’ \/’bc’
N v
- | have a good work/school/ o
home life balance - 14%
o/ indicate strong wellbeing across all ..
29% three dimensions of overall wellbeing | feel like | amin a Optimism about the future P

good place when it comes . 11%

to personal finances

Overall Wellbeing: Key demographics
| feel confident in myself °
GENDER AGE most of the time - 15%

| make sure to dedicate o
time for regular self-care - 16% How | felt How | feel
about the future about the future
a year ago now

Men 69 GenZ 66 | feel comfortable in my home _ 42% Y 9 27%
Women 65 Millennial 70

Gen X 64 | usually get enough sleep o 53%

Boomer 67 to feel well rested - 17% 40%

Mature 62

Q1/Q2/Q3/SW1/SW2/GR1/GR2/CO1/CO2/ADD1/SOC6

2021 Global Wellbeing Index

lululemon



Wellbeing Index Snapshot: Germany

WEAK MODERATE STRONG
TOTAL WELLBEING 63
PHYSICAL 62
MENTAL 65

—~——

24% indicate strong wellbeing across all
© three dimensions of overall wellbeing

Overall Wellbeing: Key demographics
GENDER AGE

Men 64 GenZ 59
Women 62 Millennial 62
Gen X 61
Boomer 66
Mature 65

Q1/Q2/Q3/SW1/SW2/GR1/GR2/CO1/CO2/ADD1/SOC6

Performance against key drivers of wellbeing Barriers to wellbeing

B Germany % strongly agree

| consider myself to be °
in good physical health - 12/0

B Germany

N
Lo o ()
| feel like | have enough energy % % °0\:
to be able to accomplish the - o ~ < ™ 50 5o °
things | need to do every day 23 % OR :':‘ E(\)
N N
| am able to manage o
stress effectively - 19% 2 & &\ & & 3 <
O§ X ®o° &S S K \%&
N 2
| feel like | am in a SIS S & g\\l‘(\o %o&
good place when it comes - o S & o o >
to personal finances 15 /° el \ c?)% @C\}_ <
NS \V
| feel confident in myself °
most of the time - 20 7o
Optimism about the future Il Germany
| feel comfortable in my home _ 46%
| am on track to meet o
my financial goals - 16/0
| have a good work/school/ °
home life balance - 24% How | felt How | feel
about the future about the future
| usually get enough sleep ayear ago now
to feel well rested - 24%
59%
39%

| feel safe in the °
neighborhood where | live _ 39%

40%
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Wellbeing Index Snapshot: South Korea

WEAK MODERATE STRONG
TOTAL WELLBEING 62
PHYSICAL 63
MENTAL 63

—~——

24% indicate strong wellbeing across all
© three dimensions of overall wellbeing

Overall Wellbeing: Key demographics
GENDER AGE

Men 63 GenZ 57
Women 61 Millennial 61
Gen X 60
Boomer 65
Mature 66

Q1/Q2/Q3/SW1/SW2/GR1/GR2/CO1/CO2/ADD1/SOC6

Performance against key drivers of wellbeing

Il South Korea

| consider myself to be
in good physical health

| feel like | have enough energy
to be able to accomplish the
things | need to do every day

| feel like I am in
tune with my emotions

| am able to manage
stress effectively

| feel confident in myself
most of the time

| feel empathy for others

| am on track to meet
my financial goals

| have a good work/school/
home life balance

| feel like  am in a

good place when it comes
to personal finances

Growing up in my household,
mental wellbeing was
acknowledged

PR
o,

N

Barriers to wellbeing Bl South Korea

% strongly agree

§
o1 [ 9%
02 [ %

110/ /,\q P A\ & ) 06
g . ° ¥ & s ¢ &
@) < @ (\Q) o$ ‘OO
) [e) <
os [l o 5 o PR
N S

05 [l 13%
06 i} 10%
07 I 10%

Optimism about the future Il South Korea

08 . 9% How | felt How | feel

about the future about the future
09 . 89 a year ago now 28%
10 . 1% 45% 59% 40%
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Wellbeing Index Snapshot: Singapore

WEAK MODERATE STRONG
TOTAL WELLBEING 66
PHYSICAL 68
MENTAL 68

—~——

20% indicate strong wellbeing across all
© three dimensions of overall wellbeing

Overall Wellbeing: Key demographics
GENDER AGE

Men 68 GenZ 62
Women 66 Millennial 65
Gen X 66
Boomer 70
Mature 67

Q1/Q2/Q3/SW1/SW2/GR1/GR2/CO1/CO2/ADD1/SOC6

Performance against key drivers of wellbeing

Il Singapore

| am able to manage o
stress effectively - 18/0

| feel comfortable in my home _ 41%

| feel confident in myself o
most of the time - 19 %o
| consider myself to be o
in good physical health - 16/0
| feel like  amin a

good place when it comes - 13%

to personal finances

| feel like | have enough energy
to be able to accomplish the - o
things | need to do every day 20 %
| have a good work/school/ o
home life balance - 17%
| usually get enough sleep
to feel well rested - 16%
| make sure to dedicate o
time for regular self-care - 20%
Growing up in my household,

mental wellbeing was o
acknowledged 16%

% strongly agree

Barriers to wellbeing

S
o Lo 3
N
<
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Optimism about the future

How | felt
about the future
a year ago

36%

Eh

B Singapore

B Singapore

How | feel
about the future
now

38%
40%
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Wellbeing Index Snapshot: China

WEAK MODERATE STRONG
TOTAL WELLBEING 79
PHYSICAL 79
MENTAL 80

—~——

62% indicate strong wellbeing across all
© three dimensions of overall wellbeing

Overall Wellbeing: Key demographics

GENDER AGE
Men 78 GenZ 72
Women 79 Millennial 77

Gen X 82
Boomer 81
Mature 82

Q1/Q2/Q3/SW1/SW2/GR1/GR2/CO1/CO2/ADD1/SOC6

Performance against key drivers of wellbeing

B china

| feel like | have enough energy
to be able to accomplish the - o
things | need to do every day 28 %
| feel like  amin a
good place when it comes - o
to personal finances 26 %
| consider myself to be o
in good physical health - 28/0
| generally try to be
welcoming to new people - o
in a group setting 25/°
| regularly attend group events
related to my hobbies (e.g, - o
fitness classes, book clubs, etc.) 26 %
| am on track to meet o
my financial goals - 28/0
| like to go to a gym or o
fitness studio to exercise - 25 A
| seek out interesting
group events to attend - o
in-person or virtually 26 %
| feel confident in myself °
most of the time - 31 o

My social connections help me °
feel more confident in myself - 30/0

% strongly agree

. . .
Barriers to wellbeing Ml China
52
© N NS o
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L0 O o 2
Lo I S
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™
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Optimism about the future Il China

How | felt

about the future
a year ago

80%

How | feel
about the future
now
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Wellbeing Index Snapshot: Japan

WEAK MODERATE STRONG
TOTAL WELLBEING 60
PHYSICAL 61
MENTAL 62

—~——

21% indicate strong wellbeing across all
© three dimensions of overall wellbeing

Overall Wellbeing: Key demographics
GENDER AGE

Men 61 GenZ 59
Women 59 Millennial 57
Gen X 56
Boomer 64
Mature 66

Q1/Q2/Q3/SW1/SW2/GR1/GR2/CO1/CO2/ADD1/SOC6

| consider myself to be
in good physical health

| feel like I have enough energy
to be able to accomplish the
things | need to do every day

| feel like I am in
tune with my emotions

| have a good work/school/
home life balance

| am able to manage
stress effectively

| feel confident in myself
most of the time

| usually get enough sleep
to feel well rested

| am on track to meet
my financial goals

| feel comfortable in my home

| like to be physically
active outdoors

Performance against key drivers of wellbeing
B Japan

% strongly agree

o1 o
02 |} 5%

03 | 6%

04 [ 4%

05 | 4%

06 | 3%

07 Il 2%
08 J3%

09 [l 7%
10 8%

Barriers to wellbeing
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Optimism about the future

How | felt

about the future

a year ago

31%

59%

B Japan
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